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In August 2021, Dior returned to Harrods for its HOR IORIIOL ; Y (BIEAA

annual summer stay with a leopard-print-adorned
pop-up in the Exhibition Windows. The brand's
eye-catching boutique combined art and fashion,
featuring unique scenography by ltalian artist
Marco Lodola and micro versions of Dior’s
signature handbags.
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SUCCESS

Dior’'s campaign was well received by the Harrods
customer, outperforming its 2020 pop-up in trade
and resulting in the below uplift:
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